
SEASONS GREETINGS,  
IAM STYLE By Nick Stonard, acting chief executive 

I’m sure this will be a busy month for all of you; concluding work projects, 
tending to family, Christmas shopping and a lot of rushing around.

INSIGHT

So it might seem the aims of the IAM will 
take a back seat in your minds – however 
at this hectic time of year the need for our 
work has never been greater.

The safer driving and riding messages 
apply all year round. So don’t waste the 
opportunity to promote them where you 
can – and be assured that we in Chiswick 
and Barry are there to support you with 
that at any time.

We have been very consistent in saying 
that the new IAM cannot function 
without you, our groups and members. 

All year you have been engaging with 
us; either directly on the phone, and 
via email, through social media and 
at meetings. We want more of that 
engagement as we move into 2015.

And as we move forward into a new 
year, it is vitally important we maintain 
a united front – we no more want to 
hear of ‘us and them.’ We are one 
organisation, not 200. If you have a 
problem, please bring it to one of us 
directly and we will tackle it head on. 
There is no need to allow any issue to 
fester away and grow. 

Collectively we have achieved a great deal 
in 2014. The Standards review continues 
apace under the leadership of director of 
standards Mark Lewis, and this will give us 
what we badly need – a uniform structure 
for our advanced driving and riding 
tests, which will allow our product to be 
showcased in the best possible light.

Changes to the local observer process 
were halted when it became clear it 
wasn’t working, and changes put in 
place to improve it. That is a clear sign 
that we are listening and acting upon 
your feedback. 

Our 2020 vision was highlighted at the 
IAM Annual Conference, and many of 
you noticed how we are doing things 
differently. We are very hopeful that by 
the time of the 2015 conference we will 
have moved on even further; so the IAM 
in 2015 will take the best of the past, and 
combine it with everything we can harness 
from the present and future to all of our 
advantage.

So as we reach the end of the year, we all 
have just cause to celebrate. Have a Merry 
Christmas and a Happy New Year. Drive 
and ride safely, and we’ll see you back here 
refreshed and ready for a successful 2015.
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 The work of the IAM continues afresh into 2015

The highlight of the year was the 2014 Annual Conference
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DON’T BE A PUDDING, TAKE PART IN THE IAM 
CHRISTMAS QUIZ!
As we are approaching Christmas, we decided to lighten the mood on Page 2 of Insight. So here 
we have our grand Christmas quiz, which will test your knowledge of all things car and bike on the 
big and small screen.

When you have your answers, send them in an email by 9 January to rodney.kumar@iam.org.uk 

The first all-correct answer sheet drawn after the closing date will win a copy of Robert Edwards’ 
book Stirling Moss: The Authorised Biography, a lavish 360-page tome charting 
the career of one of Britain’s best regarded Formula 1 drivers and a 753g tin of 
Cadbury Roses to eat while reading it. Good luck!

ROUND ONE: TV CARS
Name each of the cars (make and model) in the picture, as well as the 
programme it appeared in:

ROUND 2: MOVIE CARS
More of the same; name the make and model of car, and the movie (or movie franchise) that the car appeared in:

ROUND 3: MOVIE BIKES 
And finally, name the bike in question (make only) and the films they appeared in:
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ARE YOU USING SOCIAL MEDIA? 
If so, Like our Facebook page (facebook.com/skillforlife) and follow us on twitter (@IAMgroup) 
to keep up to date with what we’ve been up to – and let us know what you’ve been doing too.

Could you become a #wheelsinwinter volunteer? 
The IAM press office is looking for group members 
to answer three questionnaires over the next three 
months about the effectiveness of the campaign.

#wheelsinwinter launched in October as a four 
month campaign dedicated to improving driver and 
rider road safety standards during the winter.

The campaign aims to reduce the number of fatal 
rider and driver accidents, change driver behaviour 
and increase rider and driver consideration.

Just one month into the running of #wheelsinwinter, 
the campaign has generated thousands of pounds 
of press coverage, and has established links with 
the Highways Authority and Met Office. Both have 
republished the advice, promoted the initiative on their 
Facebook pages and retweeted our tips on Twitter.

Kiran Devgun, communications officer, said: 
“We are delighted at the amount of attention 
#wheelsinwinter has generated in the media.  

But the best way of judging its effectiveness is to ask you, our group members, to look at the campaign in an objective  
way and feed those comments back to us.”

If you would like to answer the questionnaires please email rodney.kumar@iam.org.uk and we will get back to you with 
the first survey.

IAM LOOKING FOR #WHEELSINWINTER VOLUNTEERS

IAM AGM
Following the IAM Annual General Meeting which took place in November, minutes will be published to 
the members’ area of the IAM website in January. All resolutions were passed.
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